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Nota Importante: Esta presentación emplea imágenes propiedad de terceros. Solo se realiza  para efectos de divulgación o educación y 
no con fines comerciales. Los propietarios son indicados en cada imagen, cuando ello es posible. 





Good genes Land Capital Knowledge Data
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The industrial revolution has 
had three or four duplications 

in efficiency in 200 years
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Erik Brynjolfsson & Andrew McAfee



Bureau of Economic Analysis: 1958. 
Information Technology New Category
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43 duplicaciones de eficiencia a 2020. 
Ley de Moore 
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Fourth Wave 
Knowledge

https://culclopezbee.wordpress.com/ + EEG

Industrial Revolutions 
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https://culclopezbee.wordpress.com/


– Juan López

“Escribir una cita aquí” 











1780 1820 1880 1920 1950

1970

2007

2015

100 Años 50 Años 38 A ?
2030-2035

1 2
3 4

5

?



https://youtu.be/6N1iGM_sLDE











Sell much more, of the less demanded items











19 USD 
Billons







"...industrial companies are in the information 
business whether they want to be or not." 

General Electric former CEO 
Jeff Immelt 







































































Cada decisión en Netflix, desde la paleta de colores utilizada para 
diseñar las portadas de los programas hasta las estrategias 
personalizadas de marketing por goteo y el próximo contenido 
original, se basa completamente en información de datos. Hoy, el 
gigante de la transmisión vale $ 140 mil millones y se está acercando 
sigilosamente a los competidores en todos los ámbitos.

Netflix se basa en gran medida no solo en sus propios datos de usuario, 
sino también en las tendencias que el equipo ve en las redes sociales, la 
audiencia en mercados competitivos y algoritmos predictivos que 
establecen correlaciones entre elementos de contenido de alto 
rendimiento: buscando combinaciones de talento, argumentos, temas y 
directores.











“The essence of strategy is choosing what not to do 
Organizations without strategy are willing to do anything” 

  “… Michael Porter updated”

A Massive Transformative Purpose: MTP

When they have 
an MTP

To Achieve It



Before: A strategy ("hard choices") was 
selected, it was aligned with it, people, 
incentives, structure and capacities, to 

achieve it. While the emerging events were 
absorbed as modifications to the strategy.


You have a greater goal, a MTP and everything 
(incentives, structure, capabilities, what you 

produce and where you play), can be 
modified, at any time, as long as you are 

oriented to comply with the MTP, or move 
positively in that direction.


          

Now  



The right strategy, based in 
MTP, for a world of abundance 
in an age of knowledge



• The MTP allows you to create a DIGITAL 
COMMUNITY throughout the world, which will 
not be owned by you, but is genuinely willing to 
accompany your organization in achieving that 
MTP. MTP let create massive digital CUSTOMER 
TRUST .
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